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1930 1940 1950 1960 1970 1980 1990 2000 2010

A.C. Nielsen 
founded to 

monitor radio 
usage and 

measure impact 
on sales

Arrow / Nerlove 
formalized 
Adstock

Kristian Palda’s 
Lydia Pinkham 

advertising sales 
response model

First Marketing 
Measurement 
Conference

Duke’s 
Marketing 

Workbench

10 Marketing Mix Modeling Firms 
Founded, Plus Countless Consultants and 
Ad Agencies Ramped Up ROMI Practices

IRI’s 
InfoScan

ROMI timeline
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1960 1961 1962 1963 1964 1965 1966 1967 1968 1969 1970

ARF Toward 
Better Media 
Comparisons

Marketing 
Science Institute 

Founded

Arrow / Nerlove 
formalized 
Adstock

Kristian Palda’s 
Lydia Pinkham 

advertising sales 
response model

MSA 
Founded

BBDO LP 
Media Model

JMR 
Founded

Application of 
Sciences in 
Marketing 

Mgmt Conf. 
Purdue 

JWT Colin 
McDonald 

First Single 
Source 
Panel

TIMS 
Marketing 
College 

Founded

NY City 
Modelers 

Group Formed

Little / Lodish 
Media Planning 

Calculus and    
MDS Founded

Little Decision 
Calculus

General Mills / Dartmouth 
developed first known data cubes
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Duke’s 
Marketing 
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10 Marketing Mix Modeling Firms 
Founded, Plus Countless Consultants and 
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ROMI timeline 1960s
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1970 1971 1972 1973 1974 1975 1976 1977 1978 1979 1980

Optimal 
Advertising 

Expenditures 
Bass / Parsons

Lodish’s 
CALLPLAN and 
Montgomery’s 

DETAILER

Little 
BRANDAID

First Marketing 
Measurement 
Conference

Broadbent 
Popularized 

Adstock

IRI 
Founded

Marketing 
Science
Founded
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founded to 

monitor radio 
usage and 

measure impact 
on sales

Arrow / Nerlove 
formalized 
Adstock

Kristian Palda’s 
Lydia Pinkham 

advertising sales 
response model

First Marketing 
Measurement 
Conference

Duke’s 
Marketing 

Workbench

10 Marketing Mix Modeling Firms 
Founded, Plus Countless Consultants and 
Ad Agencies Ramped Up ROMI Practices

IRI’s 
InfoScan

Lockheed 
EIS

ROMI timeline 1970s
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1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990

Metaphor 
Founded

Blattberg / 
Wisniewski How 

Promotions Work

IRI Acquires 
MDS

Guadagni / 
Little HH 
Logit Mix 

Model

Duke’s 
Marketing 

Workbench
IRI’s InfoScan 

Introduced MMA Founded; 
Popularized Halo

Hudson River 
Group Founded

ZS Associates 
Founded
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1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000

Blattberg / 
George 

Shrinkage 
Estimation 

Knowledge 
Networks 
Founded

Web DSS 
Feasible

Demantra 
Founded

KhiMetrics 
Founded

Marketing 
Analytics 
Founded; 

Automated 
Marketing Mix

DemandTec 
Founded

ImmediateFX 
Founded

iKnowtion 
Founded

PDI’s Coupon 
Prophet Model 
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2001 2002 2003 2004 2005 2006

Dratfield 
Analytics 
Founded

Google 
Measures 

Advertising 
Effectiveness
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founded to 

monitor radio 
usage and 

measure impact 
on sales

Arrow / Nerlove 
formalized 
Adstock

Kristian Palda’s 
Lydia Pinkham 

advertising sales 
response model
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Conference
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Pepsi 
Forecast 
Tracking
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Marketing effectiveness is more than historical 
analysis

Strategy

Historical 
Analysis

Future 
Vision

Data
Models
Historical Response

Holes in Data
Adjustments to Models
Future Response
Business Trends

Target Markets
Channel Strategies
Investment Priorities
Profit vs. Growth

Requirements for Good Marketing Analytics

Marketing Simulation / Optimization


